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Students shape campaigns for Fox Sports RSNs

By JOHN OURAND
Staff writer
Publehas May 18, 2009 | Fage 0%

Fox Spors Not has s62 up 8 Mareting parnrLeship wih two uriversites that already has resusted in
twir on-air pramotional campaigns,

AS part of an stighve that it dubs Creative University, Fox Spoets West and the University of Scutherm
Catfarnis teamed up for & campaign acound the regional sports retwork’s Los Angeles Argels
cuverage

Sun Sports and the University of Flonda developed another compegn
sround that REN's Sunday moming coverags of Gators foctball

FSN has two other partnerships pla
University and ancther with & still-
South’s region,

mned: one with Arizons State
~be-named college In Fox Sports

CREATIVE UNIVERSITY
“Young, creative minds think dfferently,” said Chrs Hannan, senlor

vice president of marketing for Fox Regional Sports Networks. “They ncorporated parts of all four winning entries
think Iin creative ways that haip us target that demo. It is enhancing cwr pantnership with the schools.®

Tha campaign, which will launch In August, has a young man being awakened by his alarm clogk
olaring the University of Florida fight song. As the camers pulls back, the viewer sees the Gators band
n the man's room playing the song.

FSN launched the program in the fak, with Fox Sports West embarking on a campuswide contest to
dovelop a marketing campaign for the RSN Angek telecasts

The winning entry, whikh came from mambers of the school's watar polo team, was "Wa put you in

the game,” with the Angels” logo making up the “A* in game “The campaign captures the fact that there's a loyal following for Floeida sports,” Hannan said
The campakgn, which encompasses TV, peird, outdoor and Irernet, s ehat from & player's port of Hannan sald FSN looks at these kinds of partnerships for marketing ideas the same way tech
view companies look at dealing with schools Bike MIT faor tech savvy,

y " g o waid, v E ) ' search *
Florida's marching band In marketing, noboedy’s doing that,” he said, "We'ra getting the same kind of research

an appearance in the Son
Sports campaign.

FSN made some tweaks for Its second partnership with the
University of Flarida, Emiting the corkest to journalism
Sucents.

*It’s better served being part of the curriculum,” Hannan
sald. "That sharpens the focus of students, who ara looking
at it as part of the credt and dogree.”

A Flonda, a dass of S0 Gudents was Givan an assignment 1o
CoMe Up with & marketing campaign arcund Sun Sports’
Sunday maorning Florkda football shaw

thvess whitthed the 50 (deas down to four, eventually coming up with & campaign that
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ASU marketing students develop campaigns for Fox Sports Arizona

1 ORES CRAACOM
ambegtaperh

Murketing studants &t Arizons Stae
Unireecxuity are deweloping a hranding
g g for Fox Sports Artseos in & saw
oourse that provides realwoeld expert
oo ok 0w iond cataide the elissroam

The class provides a handful of stu
dessts the pary oppottunity 10 showesss
thelr work to o large audience os they
Pregaurs 40 snter an uliea-
competitive job mariet
The Gl exmpmign, 0 be
sedoctod at the end of the
semester from among four
abudent grougs, will run in
print, radto, online and TV
ot througheut Arieesd  Connaly
and New Mexico

“I can oo somw of their compesitive
uature comisg cut,” sald Erse Flachar,
» lnrmer sdwertssing executive with the
NEA, ABC and the Tribane Co who wis
hired 10 teach the caes 5t ASUs Walter
Croesionte Sehool of Journalism and Miss
Communication

Alar pesding the oourss deserip
for "Sparts Marketing and Campalgns,
Carly McRirey was bown sway by the
upportunity

T ean't belbove it This o cidiculoss”
sald the semior publie valations major
from PMhoeatx. *I never felt mare moti-
vated for' a elass "

Junsee Kaitlin Bacust said many of the
public relations jobs she's rescarched in-
ol strong slements of marketing. a

12 she peeds 10 acquire hefire grade-

(he 3-yearold Washington stase native
"1 fedt this would give me moew realdife
eXparEn "

Isame Easley, o sophomoee broadeast
o, wak peecturbed by the lack of spocts
curvicstam ot ASU Now the 20-year-oid
Peoria resident s thinking about a caresr
in the fleld

The twovear Sparts Business MBA
progrem at ASDs WE Carvy Scheol of
Husmess, which drew acclaim for baing
ey the fivw of its kind m the country,

wax dismantied by the university ina
B Ive BUdpot COt AnNoWLeRd o YNl o
115 Jast cinss will graduste in Max

The new course is a compansst of u
Joogterm strategsc plan by Fox Spocts
Arizons parent compary FSN to taild
academic partnerships across the couns
try, whids capturing a younger desno-
grophic in aneverchasging multimedia
Tandscape

“It'ssoch e diffecent media today You'd
Better ptuvide the infor mation Sor people
whan 2ey're ready for iL™ sald Mde
Comoely seexior vios prestdent and peoec
al eeanager of Fox Sporis Arizons “Thw
alder generation Jost the concegt ™

Fox Sgorts Arkeons epokasman Brett
Hapsen sald, “We told them to wse thelr
Just run wia ™
dlve University” concept,
developed two years apo by the beass ot
FSN, kas besn sacomslul in ofhe mar
fods, Last year; Fox Spocts West loumched
A almar initlstion with ehe Uniwersity of
Southern Callfornia, which developed o
bt g cumpaign for the Loe Angvde
Angeis of Anabaim's 2006 season.

Also, Sun Sports partneced with the
University of Florida to create & tam
padn toutieg the achool’s Sunday moen
ing spocta twhevision program, snd e
Unyeersity of North Carolinxdeweloped n
“dsstination exmpalgn” 1o
cateh callegiate and prodes
shonsd action oo Fox Sports
Carolinas, That campaign
Degan this month

Chris Hansan, FPSN%
Aeiior. vies president of
marketing, devloped the
program for the sational
network 10 boost its acadesie and com.
ity lovelwmest while getting sto-
drons: volved In the deanding procass.

“They're thinking the way we want so
think and reach our andiewoes,™ e said.
“Thess kida think ke fars first.*

GET CORNRECTED

Foo Sports Mnoax wwa boepotriyes om
AN Wabnr Crontite Sthaal of kursabem sad
Noarts Commuicrfos wwn ok de nonl

sertol o rew
ourse olfered
ALASLS Waker
Cronk e School
of Josmakem
and Mass
Carrmurication.

S P
BEAZO D
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USC- Annenberg School of Communications- December 2010
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USC- Wall Street Journal- March 9, 2011
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QUR PROGRAMS

SRUATIVE SENERETY

Students Tackle Sports Marketing

for Fox Sports Arizona
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STINATION: FOX

ot

Ad students create ‘Destination’ branding
5 campaign for FOX Sports Carolinas

ADVERTISING STUDENTS AT THE UNE SCHOOL OF
SOURNALISM AND MASS COMMUMCATION HAVE
DEVELOFED A NEW BRANOING CAMNIGN FOil
FOX SPONTS CAROLINAS
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COX

EROORAMING Y

BBA Students Serve as Community Leaders Internship Program

X, SB0L g 1 Dioas prags

Provides Opportunities
for BBA Students

Fox Sports Media Group Partners with SMU Cox
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MICHIGAN
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alligator

UF ad students compete for Fox
Sports campaign

Garrett Bruno, Alligator Contributing Writer | © 0 comments

A partnership between UF and Fox Sports culminated Monday afternocn in a competition that put UF advertising
students' creative prowess on display

In the fifth year of 3 program called Creative University, Fox Sports Florida and Fox's Sun Sporis tasked a group of six
UF Coilege of Joumalism and Communications students with producing a campaign for the Miami Marfins that will
be presented to the public

“The Miami Marlins is definitely one of the more interesting and challenging topics that we've ever given to a group
of students,” said Eric Esteban, media relations manager for Fox Sports Florida and Sun Sports. “We will be
deciding which campalgn works best, and from there it's on us to implement it

Overcoming impressions that the Marfins engaged in too much player trading, one idea the group created was the
playful theme “Don't Be a Trader." In an attempt to garner a broader audience, another idea was “Show Your
Scales.”

*A big problem with the Martins was the current brand image.” said Matt Delisle, a 22-year-old advertising graduate
student “You don't want to focus too much on the negative.*

The students viewed this 3s an opportunity to create something for the real world

“With this campaign, we had the opportunity to actually go into production and see something that may actually get
made* said Jonathan Muench, a 21-year-old advertising junior

The groups presented a storyboard of example television spots, social media campaigns, biliboard ideas, print
advertisements and radio scripts. Fox Sports officials will discuss which ideas they wish to produce and invite the
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Missouri School of m Reynolds Journalism Institute  Career Center

JOURNALISM T —

ACADEMIC PROGRAMS FOR PROSPECTIVESTUDENTS ~ THEJ)-SCHOOL ~ ALUMNI  NEWSANDEVENTS  THE MISSOURI METHOD

Fox Sports and Missouri School of Journalism Partner to Develop Campaign to

All News and Events Promote FIFA World Cup &
Calendar
AdZou Students Help the Network Solve Sports-Related Business Mentioned in this

Challenges Article
Archives by Year: ——
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2013

2012
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2009
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MEDILL

NORTHOWESTERN UNIVERSITY EXPERIENCE BY MEDILL ADMISSIONS CAREERS

News

M AnOuUY

IMC undergraduate certificate students
create campaign for Fox Sports f

By Mallory Busch (85J16) on July 16, 2013

Justine Johnson-Makuch, a recent graduate of Northwestern's Weinberg College of Arte and
Sciences, took Entertainment Marketing as part of her Integrated Marketing L
Communications undergraduate certificate course plan. It was supposed to be just another

undergraduate marketing class, Instead, [t became a real-world career experience,

“1 was shocked at how worthwhile this was," Johnson-Makuch said

Instead of working with a hypothetical client and audience, the fall 2012 class paired its

students with an actual client, Fox Sporta,

“The class is all about understanding a brand, understanding the consumer and connecting
them uging entertainment marketing,” aaid IMC Lecturer Marty Kohr, who taught the class

Fox Sports reached out to Northwenstern as part of its Creative University initiative, which

sooks to give undergraduntes a real marketing experionce

“Creative University was started five years ago by the top executives at Fox Sports,” sald

sporta. “We started with two

Christina Appleton, Manager of Strategic Partnerships at Fox 8
programs we had athletio relationships with, University of Southern Oalifornia and

Univeraity of Florida, in our firat year and it waa extromely successful”

Students at the schools palred with Creative University in its flrst year created award-

winning marketing campaigns for Fox Sporta. Following this success, the company expanded

SRUATIVE SENERETY
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SMU students design advertising campaign for
Fox Sports Southwest's college football
programming
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